CHUONG TRINH MO DPUN

(Kém theo Théng tw so: 03/2017/TT-BLDTBXH ngay 01/03/2017
cua Bo Lao dong — Thuong binh va Xa ho)

Tén md dun: Tiéng Anh chuyén nganh Marketing du lich
Ma mo dun: Mb 14
Thoi gian thyc hign mo dun: 45 gio; (Ly thuyét: 15 gio; Thao luan, bai tap: 26
gio; Kiém tra, thi: 4 gio).
. Vi tri, tinh chéat cia moé dun:
- Vi tri: hoc ky 1 hoic 2 nam thtr hai; duoc hoc sau cac mén co so khac cua nghé.

- Tinh chit: md dun Tiéng Anh chuyén nganh Marketing du lich 1a mé dun
chuyén nganh thugc linh vuc Kinh té du lich, la md dun chuyén sau giup ngudi hoc tiep
thu va thuc hién duoc k§ nang nghé nghiép.

Il. Muc tiéu m6 dun:

- Vé kién thirc: Cung cap cho ngudi hoc nhitng kién thire co ban vé Tiéng Anh
chuyén nganh Marketing du lich nhu: nhitng thuat ngi Tiéng Anh vé linh vuc Marketing
du lich; nhitng nhu cau, mong mudn ciaia khach hang; phan khic thi truong du lich va cac
phuong phap truyén théng Marketing tich hop.

- Vé k¥ nang:

+ Str dung Tiéng Anh mot cach c6 hiéu qua trong Marketing du lich

+ Phan tich cac dap ung Marketing ddi vai cac dac diém cua nganh du lich
+ Hiéu biét mong muén caa khach hang, phan tich duoc thi truong du lich
+ Nam viing cac phuong phap truyén thdng Marketing tich hop.

+ Van dung cac ky nang Marketing cu thé trong nganh du lich, dat hiéu qua hon
trong kinh doanh linh vuc du lich.

- V& ning lyc tu cha va trach nhiém:
+ Két hop gitta ki nang 1am viéc doc 1ap va lam viéc theo doi, nhdm

+ Cung thyc hién, huéng dan, giam sat nhiing thanh vién trong nhom thyc hién
cobng viéc Marketing du lich

+ Panh gia két qua thuc hién va rat ra bai hoc kinh nghiém sau nhing chién dich
Marketing du lich.

I11. Ngi dung mon hec:
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2. Néi dung chi tiét

Bai mé dau: Gigi thiéu vé mé dun

Chuwong 1: Overview of Tourism Marketing
1. Muc tiéu:

Thoi gian: 01 gio
Thoi gian: 02 gio

- Hiéu va trinh bay duoc cac khai niém, y nghia cua Marketing, Marketing du lich;

- Phan tich dugc dic diém cua Marketing du lich, cac chién luoc Marketing du

lich va dic diém cua Marketing du lich ¢ Viét Nam;
- Thyc hién duoc céc bai tap tinh huéng;

- Nghiém tuc, chu dong, tich cyc trong qué trinh nghién ctu, hoc tap.

2. No1 dung chuong:

1.1. Definition of Tourism Marketing

1.2. Specificity of Tourism Marketing

1.3. The importance of Tourism Marketing

1.4. Marketing in Travel Strategy

1.5. Tourism Marketing in Viet Nam

Chuwong 2: The Tourism Marketing Environment

Thoi gian: 09 gio




1. Muc tiéu:
- Hiéu va xéc dinh duoc nhitng dic diém chinh cua méi truong Marketing du lich;

‘ - Xéc dinh dugc cac yéu té tdc dong dén moi treong du lich nhu ché @6 chinh tri,
nén kinh te, ky thuat céng nghé, nguon nhan luec.. .;

- Thuc hién duoc céc bai tap tinh huéng ;

- Tich cuc, chu déng trong qua trinh hoc tap, nghién cuu.
2. No1 dung chuong:

2.1. Introduction

2.2. The Macro Environment

2.2.1. Political, Legal and Regulatory Issue

2.2.2. The Economic Issue

2.2.3. Social Issue

2.3.4. Technological Issue

2.3. Micro Environment

2.3.1. Capital Structure

2.3.2. Resources

2.3.3. Capabilities

Chwong 3: Understanding Customer Needs and Wants Thaoi gian: 13 gio
1. Muc tiéu:

- Hiéu duoc co so ly luan caa viéc nghién ctiu nhu cau va mong mudn caa khach
hang, dac biét la cac khach hang tiém nang;

- Panh gia duoc nhu cau va mong mudn caa khach hang;

- Nam viing va tng dung tot quy trinh, ky thuat nghién ciu Marketing;

- Thyc hién duoc céc bai tap tinh huéng vé cac nhoém khach hang khac nhau;.
- Nghiém tdc, chu dong, tich cuc trong qué trinh hoc tap, nghién ctru

2. Noi dung:

3.1. Introduction

3.2. The Rationale for Market Research

3.3. Assessing the Customers’ Needs an Wants

3.4. The Marketing Research Process



3.5. Defining the Problem and the Research Objectives

3.6. Market Research Techniques

Chwong 4: Market Segmentation, Targeting and Positioning Thoi gian: 12 gio
1. Muc tiéu:

- Trinh bay duoc cac noi dung khai quat vé phan khdc thi trueong, chon thi truong
muc tiéu va dinh vi thi truong du lich;

- N:Zim & duoc phan khic thi truong, muc tiéu thi truong, tir d6 dua ra san pham
phu hgp dé dat hiéu qua kinh doanh;

- Thyc hién dugc cac bai tap tinh hudng vé phan khac thi truong, dinh vi san pham
kinh doanh;

- Chu dong, tich cuc trong qua trinh hoc tap va nghién citu mon hoc.

2. Noi dung chuong:

4.1. Introduction

4.2. The Market Segment

4.3. The Benefits of Segmentation

4.4. The Requirements for Effective Segmentation

4.5. Market Targeting

4.6. Product Positioning

Chuong 5: Integrated Marketing Communications Thoi gian: 07 gio
1. Muc tiéu:

- Hiéu va nam virng cdc phuong phap truyén thong Marketing tich hop;
y nghia, cach thac thuc hién tung phuong phap dé dat hiéu qua Marketing.

- Thyc hién duogc cac bai tap tinh hudng truyén thong Marketing tich hop.
- Nghiém tdc, tich cuc, chu dong trong viéc hoc tap, nghién cuu

2. Noi dung:

5.1. Introduction

5.2. Selecting the Right Communication Vehicles

5.3. Advertising

5.4. Sales Promotions

5.5. Personal Selling

5.6. Direct Marketing

5.7. Interactive Marketing



Thi két thic mén hec: Thoi gian: 1 gio
IV. Piéu kién thwc hign mon hec:

1. Phong hoc chuyén mon hoa/nha xuong: phong hoc thuc hanh dap trng khong
qua 20 sinh vién.

2. Trang thiét bi may moc: may tinh, may chiéu.

3. Hoc liéu, dung cu, nguy@n vat liéu: bang biéu, so ¢, man hinh, micro, am thanh,
cac dung cu hau can cho su kién.

4. Céc diéu kién khac: phong thoat mat, da anh sang, quat gio, vé sinh sach s&
V. Nogi dung va phwong phap, danh gia:
1. N6i dung

- Kién thuc:

Van dung nhitng kién thirc co ban vé Tiéng Anh chuyén nganh Marketing du lich
nhu: nhitng thuat ngir Tiéng Anh vé linh vuc Marketing du lich; nhiing nhu cau, mong
mudn cua khach hang; phan khic thi truong du lich va cac phuong phap truyén thong
Marketing tich hop.

- V& k¥ nang:

+ Str dung Tiéng Anh mot cach c6 hiéu qua trong Marketing du lich

+ Phan tich cac dap ung Marketing ddi voi cac dac diém cua nganh du lich
+ Hiéu biét mong muén cua khach hang, phan tich dwoc thi truong du lich
+ Nam viing cac phuong phap truyén thdng Marketing tich hop.

+ Van dung cac ky ning Marketing cu thé trong nganh du lich, dat hiéu qua hon
trong kinh doanh linh vuc du lich.

- Nang luc tu chu va trach nhiém:
+ C4 y thirc hoc tap theo phuong phap biét suy luan, két hop Iy luan vai thuc tién

+ Chu dong, tich cuc trong viéc hoc tap, nghién citu mén hoc; tiép can va giai
quyét cac van dé kinh té hién dai phu hgp vai xu thé phat trién hién nay.

2. Phuong phép:
Bai thi két thiic mon dugc danh gia theo thang diém 10
Thoi gian lam bai thi: 60 phut
Hinh thic thi: van dap, tu luan bang Tiéng Anh
Sinh vién duoc st dung tai liéu

Bai thi tu luan dugc két ciu ti thiéu 3 cau, bao gdom trong cac ndi dung:



- Overview of Tourism Marketing

- The Tourism Marketing Environment

- Understanding Customer Needs and Wants

- Market Segmentation, Targeting and Positioning
- Integrated Marketing Communications

VI. Huéng din thuc hiégn mén hoc:

1. Pham vi 4p dung mon hoc: Chuong trinh mon hoc duoc sir dung dé giang day
cho trinh @6 Cao dang nghé. Tong thoi gian thuc hién mon hoc la 45 gio.

2. Huéng dan vé phuong phap giang day, hoc tap mén hoc:

- P4i voi gi4o vién, giang vién: Chuong trinh nhan manh néi dung thuc té kha
nhiéu. Pé giang day dugc chuong trinh ngoai cac kién thic co ban trong noi dung 5
chuong, giang vién phai cé kién thuc thuc té. Giang vién can tham khao thém nhiéu tai
lieu, dac biét 1a tai lieu Tiéng Anh vé Marketing va Marketing du lich. Phuong phéap
giang day: Két hop nhiéu phuong phép giang day. Phuong phap chinh la thao luan, van
dap; ap dung céc k¥ nang nghe, noi, doc, Viét.

- Pbi véi nguoi hoc: Nghién ctru ki chuong trinh hoc phan chi tiét, chuan bj céc
noi dung trude khi dén 16p theo yéu cau cua giang vién, tham gia thao luan:

+ Phai ¢6 tai liéu trudce khi dén lop

+ Nghién ctru giao trinh trudc khi Ién 16p

+ Chuan bj tot cac noi dung gido vién giao viéc vé nha

+ C6 y thirc lién hé nhitng kién thire da hoc vao thuc tién
+ Doc tai liéu do gido vién huéng dan

+ Khao sét thuc té.

3. Nhiing trong tdm can chu y:

Sau moi chuong gido vién can tom lai noi dung cua chuong va giao thém bai tap ij:
nha cho SV; khi tién hanh giang day chuong maéi can nhac lai ni dung chuong da hoc dé
tao tinh lién tuc.

4. Tai liéu tham khao:

© Mark Anthony Camilleri (2018), Travel Marketing , Tourism Economics and the
Airline Product, www.springer.com.

® Tran Ngoc Nam va Tran Huy Khang (2005), Marketing du lich, NXB Thanh ph6
H6 Chi Minh.

© Chuong trinh ESRT (2015), Vietnam Tourism Marketing Strategy to 2020 &
Action Plan 2013-2015 (Proposed).



5. Ghi chd va giai thich (néu co):
TRUONG KHOA GIANG VIEN BIEN SOAN

Tran Thi Bich Tuyén



